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Logo

Our iconic Spark symbolizes the
insights that drive the trusted
research NORC is known for.

A symmetric use of streamline,
humanistic letter-forms and Spark
aid to the pronunciation of NORC
as a word rather than an acronym.

at the
University of
Chicago

Orange is NORC's primary color and a

significant part of our brand logo and
system.

The University of Chicago descriptor
is an integral part of our logo and
reinforces NORC's alignment with the
institution.
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Logo Responsiveness

Alternate options of the logo were created to accommodate space

and scale limitations while retaining design integrity.

FULL LOGO
Use 95% if the time

at the
University of
Chicago

at the
University of
Chicago

SHORT LOGO

Use when “at the U of C”
descriptor is illegible or
when circumstances require
it to be removed

*NORC

*NORC

STACKED LOGO
Needs permission to use

ava
NORC

aVA
NORC

SPARK LOGO
Needs permission to use

O

S «

DOWNLOAD LOGOS & TAGLINES

at the
University of
Chicago

*NORC

_X_

O ~



https://www.norc.org/content/dam/norc-org/guides/NORC_Logos_Tagline.zip
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Logo Clearspace

Logo clear space is an essential style requirement
for NORC's logo integrity and consistency across
all materials.

FULL LOGO CLEAR SPACE IDEAL

at the
University of
Chicago
1N height

2 N width

SHORT LOGO CLEAR SPACE IDEAL

*NORC

1N height

2 N width

STACKED LOGO CLEAR SPACE

} < Centered
NORC Vertically

1 N width (frame)

FULL LOGO CLEAR SPACE MINIMUM

at the
University of
Chicago

1N width

SHORT LOGO CLEAR SPACE MINIMUM

*NORC

1N width

1/2 N height

1/2 N height

How not to use

Do not set logo edge-to-edge with margin or graphic artwork

%¥NORC:

FET

o =]
| "I b | -

Do not crowd the logo with text

at the

Universityof

Chicago
NORC"at the URIVErSIty of h|cago iS\alvobjective and

non-partisan research.institutionthat delivers reliable data and
rigorous analysis to guide critical programmatic, business,
and policy decisions.
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Logo Usage: Full

Use Full Logo whenever possible and
ensure that “at the U of C" descriptor is legible.

COLOR

at the

University of

Chicago
DARK GREY

at the
University of
Chicago

at the
University of
Chicago

Suggested usage

Use Color logo on White only

«NORC

Dark Grey logo can be used when cobranding client work

o N’ b A S
i

my Db ct " L

= 2T Sk Wil el E “u ]

rarn 3 2 L dimbrned T
T . & Pl L8 e ST

HRSA

e

*NORC

Use White Logo on a saturated Orange, Dark Grey or Branded
Background colors. Contrast must equal or be greater than 3:1
ratio

How not to use

Do not distort, change proportion, or manipulate logo

= atthe atthe
4 University of %NOI— X UnyverSIEyOf
| Chicago™ Chicago
“Norcz=- | NORC
University of
Chicago”

Do not change color or use on incorrect background color

‘ atthe at the
! University of ‘ University of
| Chicago Chicago™

atthe
y University of
Chicago

Do not place on competing or inappropriate backgrounds

atthe
] ) University of
| Chicago

atthe atthe
y University of University of
Chicago Chicago




: Logo Usage: Short
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Use Short Logo only when size of image area
does not allow for “at the U of C" descriptor
to be legible.

COLOR

*NORC

DARK GREY

*NORC

Suggested usage

Use Short logo on small swag and promotional items

“NORC | "

Use Short Logo when digital interface restraints prohibit the
reproduction of small type

*NORC

¥NORC wss nwe

‘ Parponal

Use Short Logo when printing techniques prohibit the
reproduction of small type

How not to use

Do not use Full Logo when “at the U of C” descriptor is illegible

™ atthe
University of
- Chicago

& thee Commpany Intraned ko

3 i T Unibmerslty i Crecago

compuler s o i o olfical
R e oy Unedihonizes use

Do not use Short Logo when space allows for Primary Logo usage

<INC

D Triedn, eliemis, @nd codlebgoes

| hope pu ot o breed ors 5 durfes COT- 8

AT * g T 58 w5 hawe fepn finding w3

Fulrw: T fhl, (e iaduaeng ooy vl poillaih 54 bSily, Sl
-~ T 7 i

hnls L - rr 1a - i)

1 Lt £ . § ! i AL resfend

PR EERTETL et i e cpnearh ey 9 Ao et ol



° Logo Usage: Stacked
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Use Stacked Logo in vertical orientations and
square or circle image areas.

COLOR

ava
NORC

DARK GREY

Suggested usage

Use Stacked Logo in square or circle image areas

NORC

Use Stacked Logo in vertical orientations

e

CISCO -AARP

Google  NORC

¥

[ AMITA

How not to use

Do not use Stacked Logo when Short Logo can be used

*
NORC

Join a Meeting

Do not use Stacked Logo when space allows for Primary Logo usage

*
NORC
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Logo Usage: Spark

DOWNLOAD SPARK PATTERNS

Use the Spark Logo in extremely limited
spaces and within proximity to “NORC at the
University of Chicago’ language.

O
O -

COLOR

DARK GREY

O

Suggested use for image areas

Use Stacked Logo in square or circle image area

HoRe &

himar, andd Brirvar Brnpane® FnsSega brem M050 8! e Uravenidy o Cheage
Peysls Sl bt viobla O Pulpl 000 B0 @] DPE-09T 0

5 -
pam fleimrard e . e |

1267 Folomiry 8,583 Fillowe:s
el ] Tieep 5. & diui b [T [T

NORC § SHOACHess  Jull

HOHT S nes pows-sliey, SOR0C RO, b8 gut! Chacizat HORE MOAY and
b mrerw @b NORC S conlac] W acang work and caar nwvianct o e
ripact & CUVID-TER ow z i

Use Spark as a signature on branded media and video

How not to use

Do not use Spark Logo when space allows for Primary Logo usage

NORC
Health Care
sStrategy

Caroline Pearson



https://www.norc.org/content/dam/norc-org/guides/NORC-Spark-Patterns.zip
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Tagline

Our iconic Spark, symbolizing the Research You Can Trust font style
insights that drive trusted research, embodies the same humanistic
carries over into our tagline. letter-forms found in our logo and is

set in NORC's proprietary Dark Grey.

* Research You Can Trust

Orange is NORC's primary color and a Research You Can Trust is always
significant part of our brand logo and trademarked when presented as the
system. official Tagline.



E Tagline Usage
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Our Tagline is an integral and strategic brand Suggested usage How not to use
component and is used sparingly, typically as a
signature to print and online communications.

COLOR Used as a signature on digital communications Do not use the Tagline directly under or next to the logo
i R Yy T
9{- Research You Can Trust $ 8 08 O : ~ atthe
R University of
v Chicago
—)é Research You Can Trust”
DARK GREY

LRI &
T e 0
Bhen By

GOLE FPORNEDR OF AARDE

Do not crowd the Tagline by placing it directly above or below copy
or graphics

9{- Research You Can Trust”

i Eeeumanrh Voo Can Traid

NORC at the University of Chicago is an objective and
Used as a signature on online communications non-partisan research institution that delivers reliable data and
rigorous analysis to guide critical programmatic, business,
and policy decisions.

* Research You Can Trust”

WO, CRH] G (DT

£ Al L= Sl S L]

* Research You Can Trust”



https://www.norc.org/content/dam/norc-org/guides/NORC_Logos_Tagline.zip

Srand System
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ELEVATOR SPEECH
NORC at the University of Chicago is an objective, nonpartisan research organization
that delivers insights and analysis decision-makers trust.

BOILERPLATE
NORC at the University of Chicago conducts research and analysis that decision-makers
can trust. As a nonpartisan research organization and a pioneer in measuring and
understanding the world, we have studied almost every aspect of the human experience
and every major news event for more that eight decades. Today, we partner with
government, corporate, and nonprofit clients around the world to provide the objectivity
and expertise necessary to inform the critical decisions facing society.


https://www.norc.org/content/dam/norc-org/guides/Brand-Messaging-Guide.pdf

15 NORC Look & Feel

< Table of Contents

BOLD ORANGE FRESH WHITE, GREYS & ORANGE ACCENTS DATA AS ART

MORC s NPS® is 56

KPS = W peiaTeslaii - W el

NORC
Health Care

¥NORC

N Strategy
it B - Carpline Pearson
Lf T
*NORC &~
- Research Yiou Can Trost " NDHC —
- “NORC | =

atthe
University of
Chicago

Janet Smith
Research Scientist, Education & Child Development

smith-janet@norc.org
0:312.357.6043 | m: 312.357.6043

W @NORCnews f/NORCatUofC in/company/NORC

atthe
University of
Chicago

We hope you're doing okay, all things considered.

—)é Research You Can Trust” | NORC.org

Have a meal on us, and get it delivered. - - . ‘.‘-E
L]
Your hard work and dedication have kept us moving. L] ™ P " @
[ ] L] . i
Stay safe, wear a mask, and thanks for all you're doing. ™ . :
L] = L L - ™

*NDRC NDW I"M"I_._" e — Dan and the Executive Council — 926 | ..:;l .: :I-. - &# = -
.® . ; . . . g i
T
L. ®
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Stationery

LETTERHEAD, BUSINESS CARD & ENVELOPE

Logo and address
distance from top
edge: 5/8”

“N” of Logo and letter
distance from right
edge: 1”

Line text up with
“N” of logo

Tagline distance from
bottom
edge: .5/8”

THNORCHE: "7

at the 55 East Monroe Street office 312.759.4000
niversity of 30th Floor fax 312.759.4004 Janet Smith
9 Research Scientist, Education & Child Development

:(Date)

Dear (Name)
1

1
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incid
idunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exerc

ﬁtation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute iru
Ireprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Exce
occaecat cupidatat non proident, sunt in culpa qui officia desicia derunt mollit
st laborum.

1

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod temg
I!dunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostruc
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Exce
'occaecat cupidatat non proident, sunt in culpa qui officia desicia derunt mollit
|est laborum.

1 I
}_orem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod temg
idunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostruc
ﬁtation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute iru
I'reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Exce
occaeadfcat cupidatat non proident, sunt in culpa qui officia desicia derunt m
anidmid est laborum.

1

',Sincerely,

1

;

Name

Title

—)@ Research You (

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
T
1
1

Chicago IL 60603 norc.org

smith-janet@norc.org
0:312.357.6043 | m: 312.357.6043

W@NORCnews f/NORCatUofC  in/company/NORC

""" 7TNTAN -C-atThe----------- .
% NO R University of —)é Research YouCanTrust” | NORC.org
Chicago

5 East Monroe Street, 30th Floor
hicago IL 60603

B i 2 LT RN

__________________________ % _ResearchYouCanTrust' _ __ _______________________]

Logo distance
from top edge: 1/4”

Logo distance
from top edge: 1/2”

Tagline distance
from bottom
edge: 1/2”
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Color

Color is an important
branding system
component and correct use
allows for maximum brand
recognition and consistency
across all communication
vehicles.

NORC PRIMARY PALETTE

The Primary Palette is made up of
NORC Orange in combination with
white and a family of Grey’s across
all communication materials.

AA COMPLIANT:
508 compliant for text on white and background color for white text.

// \\ Bold: 214pt+ Bold: =14pt
\’\ /\, Regular: 218pt  gREle[VIE:IMESRS ol
e

NORC ORANGE DARK ORANGE WHITE Bold: <14pt Bold: <14pt
HEX: EC712E HEX: CA500A HEX: FFFFFF . _
PMS: 152 C PMS: 152 C PMS: WHITE Regular: <14pt Regular: <14pt
R236, G113, B46 R202, G80, B10 R255, G255, 255
C3, M69, Y93, KO C15, M81, Y100, K5 CO, MO, Y 0, KO
AA COMPLIANT: AA COMPLIANT:
508 compliant background colors for black or Grey 6 colored text. 508 compliant for text on white and background color for white text.

GREY 4 GREY 5 GREY 6

|| |
NORC GREY 1 NORC GREY 2 NORC GREY 3 NORC GREY 4 NORC GREY 5 NORC GREY 6
HEX: ES5E3DF HEX: D5DOCA HEX: ADA39D HEX: 7D7470 HEX: 615753 HEX: 353435
PMS: WARM GREY 1(60%) PMS: WARM GREY 1 PMS: WARM GREY 5 PMS: 60% OF BLACK 4 PMS: 75% OF BLACK 4 PMS: 85% BLACK 6
R229, G227,B223 R213, G208, B202 R173, G163, B157 R125, G116, B112 R97, G87,B83 R53, G52, B53
C9, M7, Y9, KO C16, M14, Y17, KO C34,M32, Y34, K1 C48, M46, Y47, K17 C55 M55, Y56, K33 C79, M74,Y71, K45
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Color: NORC Divisions

NORC Divisions have their
own signature color to help
differentiate NORC's multiple
areas of expertise while
building brand consistency
between communication

materials.

These division-specific accent colors
are meant to be used in conjuction
with, not isolated from NORC's
primary orange and family of greys.

NORC DIVISIONS
COLOR PALETTES

Division Palettes are made up
of a division color, tints and
shades of the division color
(that are natively available in
PowerPoint, Word, and Excel
after applying the NORC Color
Template), plus NORC's Primary
Orange and family of Greys.

POLITICAL RED & BLUE
(PUBLIC AFFAIRS ONLY)
These two colors are to only be
used as political accent colors
within the Public Affairs division.

HEX: C13A2B
R193, G58, B43
C17, M91, Y96, K7

)

HEX: 4772AB
R71, G114, B171
C78, M54, Y9, KO

L
\

ECONOMICS
HEX: 286F5D

PMS: 3295

R40, G111, BO93

C83, M36, Y67, K20

Gri

HEX: DOE7E3
R217, G231, B227
C14, M3, Y10, KO

Gr2

HEX: B3CEC8
R179, G206, B200
C30, M9, Y21, KO

HEX: 8DB6AC
R141, G182, B172
C46, M15, Y34, KO

HEX: 286F5D
R58, G911, B83
C76,M46, Y62, K31

HEX: 263C37
R38, G60, B55
C79, M55, Y66, K54

EDUCATION

HEX: 8D1821

PMS: 1815

R141, G24, B33
C27,M100, Y92 K30

R1

HEX: F5C4C8
R245, G196, B200
C1,M27, Y11, KO

HEX: EB8991
R235, G137, B145
C4, M57, Y29, KO

HEX: E14E59
R225, G78, B89
C7,M85, Y60, KO

HEX: 6A1219
R106, G18, B25
C33, M98, Y86, K48

HEX: 470C10
R71,G12, B16
C44, M87, Y75, K69

D

GLOBAL

HEX: 76376B
PMS: 7657

R1M9, G55, B107
C57,M90, Y30 K14

P1

HEX: EADIES
R234, G209, B229
C6, M19, YO, KO

P2

HEX: D5A3CB
R213, G163, B203
C14, M40, YO, KO

HEX: BF75B1
R191, G117, B177
C24, M64, YO, KO

HEX: 592950
R89, G41, B8O
C63, M91, Y40, K33

HEX: 3C1B35
R60, G27,B53
C67,M87, Y48, K57

D

HEALTH

HEX: 4C7B91
PMS: 7698

R76, G123, B145
C74,M42,Y32, K6

B1

HEX: D9ESEB
R217, G229, B235
C14, M4, Y4, KO

B2

HEX: B3CCD7
R179, G204, B215
C29, M1, Y11, KO

HEX: 8DB2C3
R141, G178, B195
C45, M19, Y17, KO

HEX: 395C6D
R57,G92, B109
C81, M55, Y43, K20

HEX: 263E48
R38, G62, B72
C84, M63, Y53, K44

D

PUBLIC AFFAIRS
HEX: BC8C2C
PMS: 7556

R188, G140, B44
C25, M43, Y100, K5

Y1

HEX: FAE9D2
R244, G233, B210
C4, M6, Y18, KO

Y2

HEX: EAD3A5
R234, G211, B165
C8, M15, Y38, KO

Y3

HEX: DFBD78
R233, G189, B120
C13, M24, Y62, KO

HEX: 8D6921
R141, G105, B33
C38, M53, Y100, K21

HEX: 5E4616
R94, G70, B22
C47,M60, Y100, K44

D

N N N N

RESEARCH SCIENCE

HEX: EC712E
PMS: 152

R236, G113, B46
C3, M69, Y93, KO

o1

HEX: FBE3D5
R251, G227, B213
C1, M1, Y13, KO

02

HEX: F7C6AB
R247, G198, B171
C1, M25, Y30, KO

03

HEX: FAAA82
R244, G170, B130
C2, M38, Y49, KO

HEX: CA500A
R202, G80, B10
C15, M81, Y100, K5

HEX: 81350C
R129, G53, B12
C31, M83, Y100, K35

D

SOCIETY & CULTURE
HEX: C55051

PMS: 7619

R197, G80, B81

C18, M82, Y67, K4

S1

HEX: F3DCDC
R243, G220, B220
C3, M14, Y8, KO

S2

HEX: EBBOB9
R232, G185, B185
C7,M30, Y18, KO

HEX: DC9697
R220, G150, B151
C11, M47, Y30, KO

HEX: 9C3435
R156, G52, B53
C26, M90, Y80, K21

HEX: 682223
R104, G34, B35
C35, M89, Y78, K48
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Typography is also an important branding system component.
NORC's typography family consists of two primary fonts—
Roboto and Proxima Nova.

Headlines, Body Copy and Online

Roboto

Roboto Thin
abcdefghijkimnoparstuvwxyz | abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-@#S%"&*()_{}"<>?

Roboto Light
abcdefghijkimnopgrstuvwxyz | abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890~ @#S%"&*()_{}"<>?

Roboto Regular
abcdefghijkimnopgrstuvwxyz | abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-@#S$%"&*()_{}:"<>?

Roboto Medium
abcdefghijklmnopqgrstuvwxyz | abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-1@#$%"&*()_{}:"<>?

Roboto Bold
abcdefghijkimnopgrstuvwxyz | abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-1@#$%"&*()_{}:"<>?

Roboto Extra Bold
abcdefghijkimnopgrstuvwxyz | abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-!@#$%"&*()_{}:"<>?

* Primary Roboto font styles

Big Title Headlines
Thin
Use with type 34pt+

Primary Headlines
Light
Use with type 18pt+

Body Copy

Regular
Use with type 10pt

Light
Use with type 11pt+

Academic
Research
Centers

Academic Research Centers

Overview
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Typography

Subheads, Labels and Alternate Headlines

ProxXima NOVa i s ses e

Aa
Aa
Aa
Aa
Aa
Aa
Aa
Aa

Proxima Nova Thin
abcdefghijkimnopgrstuvwxyz | abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-1@#$%&*(_{}:"<>?

Proxima Nova Light
abcdefghijkimnopgrstuvwxyz | abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-@#$%"&*()_{}."<>?

Proxima Nova Regular
abcdefghijkimnopgrstuvwxyz | abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-l@#$%"&*()_{}:"<>?

Proxima Nova Medium
abcdefghijkimnopgrstuvwxyz | abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-1@#$%"&*()_(}:"<>?

Proxima Nova Semibold
abcdefghijklmnopgrstuvwxyz | abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-1@#$%"&*()_{}:"<>?

Proxima Nova Bold
abcdefghijkimnopgrstuvwxyz | abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-1@#$%"&*()_(}:"<>?

Proxima Nova Extra Bold
abcdefghijkimnopqrstuvwxyz | abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-1@#$%"&*()_(}:"<>?

Proxima Nova Black
abcdefghijkimnopqrstuvwxyz | abecdefghijkimnopgqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890-1@#$%"&*()_{}:"<>?

Alternative/Secondary
Headlines

Bold all caps -
spaced 100-150

Use at 22pt

Special Number
Treatments

Light

Labels

Regular and Bold all caps -
spaced 100-150

Use 10pt

Footnotes

Regular and Bold all caps -
spaced 100-150

Use at 8pt

" RESEARCH

DEPARTMENT
REPORTS

21%

of lald-off workers reporied skipplng meals
or eating less during COVID-19.

2020-2021 PROPOSED

Board of Trustees
Committees*

HORC ROARD QF TRUSTEES FaLL 3029
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Spark Usage

The Spark is the most recognizable aspect of our
logo. Using the Spark in various formats builds
brand awareness and consistency.

PRIMARY SPARK PATTERN
Grey Sparks touch with select, random highlights of NORC Orange-
pattern’s edge is always organic/incomplete.

INCOMPLETE
PATTERN EDGE

*

SPARSE USE OF
ORANGE ACCENTS

NORC promotion card and envelope

*xNORC:

55 East Monroe, 30th Floor
Chicago, IL 60603

atthe
Universi ty of
Chicago

We hope you're doing okay, all things considered.
Have a meal on us, and get it delivered
Your hard work and dedication have kept us moving.

Stay safe, wear a mask, and thanks for all you're doing

— Dan and the Executive Council -

Use these Greys for Sparks

SPARK GREY
ON WHITE

hex: d9d8d6

pms: 15% of Black 3
1217, g216, b214
c14, m, y12, kO
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Spark Usage

HOW TO USE PRIMARY SPARK PATTERN

Grey Sparks touch with select, random highlights of NORC
Orange. Align tip-to-tip horizontally and on a 30° angle.
When using near logo, scale larger or smaller than logo Spark.

ALIGN HORIZONTALLY

SCALE APPROPRIATELY WHEN NEAR
OR AROUND NORC LOGO

SMALLER

at the
( _______ University of
Chicago™

4
,
4
4

LARGER

RN

How not to use

Do not tilt

Do not align incorrectly

Use Orange sparingly

Avoid using too much pattern

£

A

Do not rotate

Do not stack

Do not scatter or outline

%

Do not overlap

\

—

\
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Use pre-designed Primary Spark templates on
postcards, envelopes, invitations, zoom
backgrounds and social media materials.

SILHOUETTES
HORIZONTAL VERTICAL SQUARE

CORNERS
LARGE MEDIUM SMALL

* o X
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Spark Usage

HALO PATTERN

Use pre-designed Primary Spark template on postcards,
envelopes, invitations, zoom backgrounds and social
media materials.

Zoom background

LinkedIn background

- Heien Haiek Lee

Use these Greys for Sparks

SPARK GREY

ON BACKGROUND
hex: b1aea9

pms: 40% of Black 7
177, g174, b169

c32, m27,y30, kO
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Spark Usage

DOWNLOAD SPARK PATTERNS

ALTERNATIVE SPARK PATTERNS

Grey Sparks spaced with a formal/complete edge.

Use as full bleed artwork with not accent color.

SPACED SPARK PATTERN

EXTRA SPACED SPARK PATTERN

Mask pattern

KK KK KKK KK KKK X A
A K K K K K K A K K KK X
X K KKK KK KKK KKK A KKK X
X K K KKK KK KKK KA KKK KX

E K K K KK KKK KKK KK KX

K K K K K K K KKK XK KKK K XX
E K K K K KKK KK KKK KKK KX
K K K K K K K K K K K KA KKK KK
L S K K KKK H K X X
%% % %% xxxxx FNORC "y
E K K K K K K K KA KK KKK
Mo K K N K KKK KX KR
K K K K K K K K K K

LN X ¥ Y

Digital Announcements

Innovation Merit
Award Winner
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https://www.norc.org/Guides/NORC_Spark_Patterns.zip
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lconography

DOWNLOAD ICON LIBRARY

lcons help communicate ideas quickly while
adding visual interest to layouts.

UTITLITY ICONS

Utility icons are NORC's preferred icon treatment. Use in
various combinations of Greys and NORC Orange inside
simple geometric shapes or on their own.

NORC ORANGE

PRIMARY PALETTE @ (w1 c2 @D D O

STRATEGIC CONCEPT ICONS

Strategic icons are made up of Greys with a NORC
Orange accent and used for more conceptual
storytelling.

VARIOUS SHADES OF GREY WITH

NORC ORANGE ACCENT

_=I-——

NORC GREY 6 AND NORC GREY 1 % ﬁ
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NORC GREY 4



https://www.norc.org/content/dam/norc-org/guides/NORC-Icon-Library.zip
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Visualizations

Use a combination of NORC Orange with
multiple Greys and the typeface Roboto
while creating various types of visualizations.

PROCESS GRAPHICS

PRIMARY PALETTE @) (w) &1

CHARTS AND GRAPHS

DO

Mel Prommoler Score (NPS)

Dissemination Policy Analysis
Reach your Prepare for Change
Audiences

Advanced Consumer Insights
Analytics Know your

Extract Meaning

from Data

Data Strategy Evaluation

Master your Data

Measure your Impact

NORC's NPS"* is 56 !
NPT = % promoleds - & derasions
@
3
Google "
11 a3 EE B 74 c
b ) e— =

Excellence
& Impact

We conduct high quality
analysis summarized with
clear and concise insights
to maximize your impact.

Objective & Non-

Partisan
We interpret complex

research and present it
without bias or favor. We

tellit like it is.

Continual
Innovation

We combine academic rigor,
technical expertise, forward-
thinking, and latest in research

and analytical methods.

Strategic
Partners

We understand our
partners’ business needs,
adapt our methods,
deliverables, and speak
their language.

To what extent do you believe the following groups are responsible

for surprise medical bills?

Very Responsible
Somewhat Responsible

Not at all Responsible
B Don’t Know
Skipped

*NORC

1% 1% 1% 2%
7% 0%
19% 33%
28%
37%
47%
45%
58%
45%
i m
Insurance Hospitals Doctors Pharmacies
Companies




2 Textures & Graphics
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Inspired by the art that data creates, textures can PRIMARY PALETTE Q @ ‘ G2 ‘ @ @ @
be used as a substitute for photography or for
additional dimension.

TEXTURES
SCATTERPLOT VENN RADIAL
@)
@] o O 8
®)
(@)
D
® @)

PIES
ZOOM BACKGROUNDS
PIES ARC
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VARIOUS SUBSETS OF POPULATIONS REAL LIFE- PERSONAL MOMENTS



https://www.norc.org/content/dam/norc-org/guides/NORCPhotoLibraryInstructions.pdf

g Photography
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ARTFUL PHOTOJOURNALISM IMMERSIVE & EXPERIENTIAL



https://www.norc.org/content/dam/norc-org/guides/NORCPhotoLibraryInstructions.pdf
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NORC produces research and analysis driven
digital publications for multiple audiences.

Examining Social Media's Influence
on Vobers

NORC NOW
Stories of insight & impact.

STORIES

w].

INSIGHT & IMPACT

NORC NUMBERS (HEADER) P et % e ot P it
Data driven stories for visualization enthusiasts. e o e = _ 4o e

YNORC NUMBERS e
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