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Federal surveys have a “higher calling” which includes deep
representivity

« Particularly today, a focus on diversity in surveys means sample and consequently
respondent diversity

« Particularly today, a focus on equity in surveys means:
— Ensuring that all persons are equally able to participate

— Ensuring that our survey designs encourage as many people, equally and equitably as possible, to, in
fact, participate

 This study serves as a case study in this regard: how the AmeriSpeak panel has
made substantial efforts toward sample and panelist diversity and equity

— What have we done with regard to sampling?

— Special efforts to increase Spanish speakers, AANHP!

— Impact of a new “equitable” design of recruiting materials.
— Efforts to engage respondents we fear may disengage



Big Data to find hard to recruit
Dopulations
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Big Data Classifying

Predicting ahead of time whether a household has a person who is “x" (young, poor,
Spanish speaking, smokes, etc.)

Potential Utility:
— To develop indictors far more effective than sample appends/vendor flags and/or geographic targeting.
— Significantly higher incidence = lower survey costs.
— Significantly higher coverage = lower weighting variances.

Anything can be modelled so long as there is an available training dataset with self-reporting on the

variable of interest, address, and some indicator of respondent (name, or demo combinations like
gender + age).

Models will vary in effectiveness: many explain more than half of indictor variance, but others have
not been shown to be effective.



BIG DATA SAMPLING FOR DIVERSITY AmeriSpeak

)

What Big Data?

There are a range of Big Data available, and at differing levels of measurement:
« Governmental data including Census Planning Database, the ACS, data from FEMA, the EPA, etc.
« Voter Registration data

« Consumer data:

« Financial data: « Demographics

* Investment activities * Travel

« Credit statistics « Sports use/interest

« Personal finances and spending * Music interests
 Lifestyle indicators (hobbies) « Retail transactional data
« Automobile purchases » Health indicators
« Channel indicators (media use, subscriptions, etc) « Social media use

« Housing/Real estate data
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Process

Acquire

» Acquire and Match Big Data

» Merge onto a large, high-quality survey
« Apply Data Science to Train a model

* Test the model

* Apply (Score) to a survey project
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Impact of Big Data Classifier Sample Stratification on Recruiting
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The Challenge of Spanish Language

In short, you can target such households with Big Data classifiers, but they still
may no choose to join as a Spanish speaker:

« Multiple studies find that Spanish speakers participate less, and when they do, they often
strive to complete in English (for ex: CHIS 2019).

« Added 2,000 addresses identified as having the highest likelihood of containing Spanish
speaking residents.

« Specifically in CA (LA, Fresno, San Diego, Modesto areas), TX (Houston, Dallas), FL (Miami,
Orlando), NY (New York), and IL (Chicago) (approx. 60% of predicted Spanish speakers
nationwide)

« Sent a 2-day FedEx packet followed by in-person visits in the fall of 2021. Hired 20 additional
Bilingual interviewers (~50 in total)

« An average of 2.5 visits were made to each household



TARGETED RECRUITMENT MATERIALS

Spanish Dominant FedEx Packet Brochure:

¢QUIEN LE PIDE A AMERISPEAK QUE HAGA
ESTAS ENCUESTAS?

Organizaciones que intentan mejorar ia vida de Jos estadounidenses,
tales como:

+ Alianza Nacional para la Sakud de los Hispanos

+ Cruz Roja Americana

» NASA

AmeriSpeak

¢POR QUE DEBERIA UNIRME A AMERISPEAK?
« Valoramos mucho las opiniones de los estadounidenses que
hablan espanol
+ Su hogar representa a su comunidad
+ Sera premiado por compartir su opinién
+ Usted informa las politicas y las decisiones de negocios

Ejemplos de preguntas
que sera premiado por
responder:

(Haoes |a mayor parte de tus
compess en linea o en persena?

+Con qué frecosncia cocinas

*NORC i

&Gud s NORC an la Usiversidad e Chicage?

NORC en a Universidac de Chicago o< una de las org; i de ig
mds respetada, objetiva y no partidista del munde NORC ha estado devando a
cabo estudios impactantas @ mparciakes durante mas de ocho décadas Hoyen dia,
nos asoclames con clentss gubermamentales, corperativas y sin fines de kucro de
todo of mundo para estudiar tamas relacionados con las tendencias sociales, la
educacién, ol emples, el desarrells humano y las finanzas

0 yuu speak Englah?

TELENCE CRINOE In pout community by jinisg AmeriSpesk ™, 1 lesdeg conian-shanng plriom

¥ou wil receew $50 or mere

$5 or mere e bach a2dto0al sy ou taks . TO GET STARTED, PLEASE VISIT wwa AmeriSpeak org
OR CALL US AT (300) 360- 1178 AND USE YOUR UNIQUE PIN (w00 enc st [etter

SSE Marroe St 10thFleer, Cticage, L 60503 | 2000860 1178 | wpuse@AmmriSpesk erg|
olopyright 2021 NORC at the University of Chiags

a Arm et AD »sn- ArerGonn oy T3 n:.v-w.u-u

Na e rimers G et icaci e parsonel YN (06 5 Carts adavia) - A3 250 avatars A COTINN Geb (LS4 S0 ana Fuarers Tis AR

e You Compiene your fest Suovay. Then, you can recew up 13

Exprese su opinion y represente a su co
AmeriSpeak®, la plataforma lider de inten
Unidos. Cuando completan nuestras enc/
sus miembros la oportunidad para repres
y comunidades, y ayudar a organizacions
Expresar su opinion es muy facil. Puedet
nuestras encuestas en linea o por te¥éfon

tecelas de comida Latinas?

N

9

£n los Gltencs 12 meses, jhas

¢Confias en |a comunidad
cientifica?

tenido probk pagando las
facturas médicss?

4

La mitad de los estadounidenses estan a favor de los
mandatos de vacunacion en su lugar de trabajo.

| 4

Datos de AmeriSpeak citades
en Telenundo y mis

AmeriSpeak
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{QUE HAGO COMO MIEMBRO DE AMERISPEAK?

« Camnplete encuestas en finea en http S wew AmeriSpeak. org/ €S
o por telefona al (800) 860-1176

* Complete su primera encuesta con su PIN dnico y recia al
menos $50

« Camglete dlgunas encuestas cada mes por Fmatacion por cormeo
electrorico o teléforo y reciba hasta $8 o mis por cada encuesta

* Dure akededor de 15 mintos por encuesta y sera premiado mas
por encuestas que duren mas bempo

¢DE QUE SE TRATAN LAS ENCUESTAS DE AMERISPEAK?
= Eventos actisles

* Nuevas productos de consumo

« Tendencias scciales y politicas

= Su uso de la tecnclogia

+ Salud, mnces meédicos y muchas ofros temas

(QUE TIPO DE INFORMACION COLECCIONAN SOBRE mi?

« Nombre, dreccion e informacion de contacto

« Detalles dernogrficos coma: edad, etnicdad, reved de educacian

« Opiniones y valcres sobre diversos temas

« Tamrbién le preguntarernas si otros mismbros de su hogar pueden
unirse a AmenSpeak

¢COMO OBTENGO MIS PREMIOS?

* Usted y cusiquier persona de su hagar que se una recbran
AmeniPoirits que pueden canjeat por vanas tanetas de regalo
cOmo una tarjeta de regalo Mastercard o de Amazon cam

* Recibira of mencs $80 en AmenPoints par completar la premera
encuesta y hasta $8 (5,000 AmeriPoints) o mas por cada
encuesta adiconal que complete

* Usted sabea el valor de los premias de cada encuesta antes de
tomarias {cada 1.000 AmerPomts = §1)

10
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Bilingual/Spanish Leave Behinds: Door hangars, Sorry | Missed You cards, & other

O O

SORRY WE MISSED YOU
WHILE YOU WERE OUT!

-

*NORC -

Hi

| stopped by today to tel you about cur iviason o |oin
AmanSpeak and 1 provide any AsaiELaN0E YOU May Reed 10
gt staned and compiate yeur first survey.

| it you 30 jain today to recaive S50¢ Then, you can
TO0HIVE MOre Newards every Ting you take & new survey.

To leam mose about AmarniSpeak, visit us at
waw Amen Spesh ceg of phase call
w2 at (B00) 280-1772

SCRATCH OFF FOR YOUR PN

RASPE PARAVER SU PN

We look forward to hearing from you!

fwqu’ ¢

:"";\

iLO SENTIMOS MUCHO NO
HABERTE ENCONTRADO!

*NORC &=

Hola,

Hoy pasé por su hogar para hatiarie soboe muestra
Initacion a unirse & AmariSpaalk, y ofrecerio asstencia para
COMANZAr y comphetar su primara encuesta

JESLE wiado/a a unkse hoy paers recibir $50! Luego, puede
rechin mds premecs Cada vez que CoOmIete Una Mo va
encuesta

Para mas informacidn soboe AmenSpeak, por faver
vistionos al www Amer i Speai orgles © Bamenos
ol (200] 8601178
[com asistencia en Eapadiol)

£n ol reverso encontrara
su PIN unico

iEsperamos escuchar de usted!

iPor Favor Deme Una Llamada!

Mi nombre es . ¥ 50y su entrevistador de NORC.
Lo/la estoy contactando sobre unirse al Panel de
AmeriSpeak. Si tiene alguna pregunta, o le gustaria hacer
un cita, puede ponerse en contacto conmigo directamente

Espero poder hablar con usted pronto. jGracias!

*NORC

iNos Gustaria
Saber De Usted!

Si tiene preguntas sobre como unirse a AmeriSpeak,
visitenos en linea en www.AmeriSpeak.org/es o llamenos
gratis al (800) 860-1178.

Si desea confirmar mis credenciales o ; v
desea obtener mas informacion sobre los | ¢ % N Réliil
protocolos de seguridad COVID, consulte | Tt s
este codigo QR o llame al Centro de
Atencion al Encuestado de NORC al
(888) 856-6672.

Buscar Protocolos de
COVID para NORC

11
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Results of Spanish Language Recruiting Sample 2021

Percent Spanish Recruit w/in

Modality of Recruiting

60%

TOTAL 2,000 100% o .
Complete 432  22% z:

Hispanic 1,801 90% 30% -

Spanish: Fluent Read/Speak 1,702 84% o

Spanish survey takers 980  49% - .

0%
Mail In-Person



Increasing AANHPI
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Turning AANHPI from “Other” to a Robustly Represented Group

« AmeriSpeak working with AARP to build an AANHPI Panel that would supplement AmeriSpeak
but also be able to support its own standalone surveys of the AANHPI population

« Aiming to support 1,000 panel interviews in early 2023 and 2,000 by end of 2023; 3,000 end
of 2024.

* Pilotin 2022 resulted in 3471 screened AANHPI interviews of which 292 agreed to future
survey participation/empanelment

« Sample design leverages Big Data Classifiers + medium and high incidence CGBs.

« Multiple major funders already committed; continuing to seek additional funders to realize
the full build
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Largely representative of the AANHPI population:

40%

30%

20%

10%

0%

80.0%

60.0%

40.0%

20.0%

0.0%

32%

Speak Non-English
Language At Home

75.7%
n
65.0% ACS
S1 Realloc
34.0%
24.3%
Yes No
Age
29% 209 29%

25%
22%

18-34

35-49 50 - 64

EACS

S1 Realloc

16% 17%

65 Plus

AmeriSpeak
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20.0%

18.3%

Heritage
0.0% 10.0%
Asian Indian . 21.2%
Chinese

Filipino

Japanese

Korean

Vietnamese

Other Asian

Native Hawaiian

Samoan

Fijian

Other Pacific Islander

Multi-AANHPI

I 23.7%

I 16.6%
13.3%

I 4%

I 5.0%
7.1%

11.9%

. 0.8%

7.3%

4.0%

B 0.9%
2.7%

B 06%
0.6%

| 0.2%
0.9%

B %
0.3%

Bl 18%
9.2%

11.7%

mACS

S1 Reallocated

24.4%

15

30.0%
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AmeriSpeak recognizes the need for equitable designs

« Most Americans don't read or speak like survey researchers do!
 Surveys historically fail getting at low education, young, and non-white respondents

* More currently, some concern with strong Republicans

)

17
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AmeriSpeak recognizes the need for equitable designs

* Most Americans don't read or speak like survey researchers do!

 Surveys historically fail getting at low education, young, and non-white respondents

« More currently, some concern with strong Republicans

Share your opinion. Represent your community.

Hello,

I'm Michael Dennis. Now, more than ever, we need a way for Americans to voice their opinions about the important
issues that are facing them.

AmeriSpeak®is a panel of adults selected to represent all Americans by completing surveys and getting rewards. |
invite you to join AmeriSpeak and be the voice of Americans just like you. Your opinions can help leaders make the
best decisions about policies, programs, and products that impact your life.

We will mail you a packet with more information in a few days, but if you'd like to get started today, please
follow the instructions on the other side of this postcard.

Join AmeriSpeak today!

VA

Michael Dennis, PhD

Executive Director, AmeriSpeak % N O RC Sy of
Chicago

Hello,

Now, more than ever, we need a way for Americans to voice their
opinions about the important issues that are facing them.

AmeriSpeak® is an invitation-only panel of adults selected to represent all Americans by completing surveys and
getting rewards. | invite you to join AmeriSpeak and be the voice of Americans just like you. Your opinions can
help leaders make the best decisions about policies, programs, and products that impact your life.

We will mail you a packet with more information in a few days. Please follow the instructions on the other side of
this postcard to get started now.

Join AmeriSpeak today!

I A

Michael Dennis, PhD

at the
Executive Director, AmeriSpeak -X— N O R‘ Unbvarstyot
icago
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Results: Improvements in race/ethnicity and age

50.0%
40.0%
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Race Ethnicity

80.0%
2 0% 73.8%

(o)
70.0% 67.1%
60.0%

NH White

mEN Control mEN EQ

Yield by Ideological Category

39.8%39.6%
30.6% 30.4%

Democrat Independent Republican

27.7% 27 8%

m Bilingual ®mSpanish
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40.0%
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80.0%

60.0%

40.0%

20.0%

0.0%

AmeriSpeak

Yield by Education Category

34.2%

35.3%

HS or Less

m Bilingual ® Spanish

65.8% 64.7%

Some College

Yield by Age Category

32.9%

24.2% I

18-34

58.2%
51.6%

35-64

mEN Control mEN EQ

17.7% 15 69

650v

)
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Retainment is Just as Important and
Recruitment
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AmeriSpeak has made significant efforts to increase retainment
and participation over time

« 18t 6 months are critical: 50% of attrition occurs at this time.

 Therefore, testing 15t 6" month mail and e-mail retainment communications

« Specific campaign to engage Hispanics, who attrit the most in the 1st 61" months
» Additional mailings

« Modelling future participation (see Stas!)

AmeriSpeak

)
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Questions”?



Thank you.

Get Your Research Right

AmeriSpeak




